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USING THEIR OWN
SAVINGS TO FUND
THE FIRST SEASON OF
KAMPUNG QUEST, THE
SHOW WAS PICKED UP
FOR BROADCAST BY
HYPP TV IN OCTOBER
2014

BY ANUBADHA YVENUGORAL

Young, passionate and enthusias-
tic, Iskander and Feisal Azizuddin are on a
mission.

Armed with the passion for reality
shows, kampung life and a strong sense
of unity, the brothers are continuing their
mission to change perceptions of Malay-
sian audiences of all walks of life with
their own show - Kampung Quest.

Founded in 2010, Feisk Produc-
tions started as a video production com-
pany with a focus on corporate and wed-
ding videos.

However, to stand out from the
hundreds of videographers out there, both
Iskander and Feisal knew they had to stay
relevant and do something more - thus
venturing into the reality show business in
2013.

KAMPUNG
QUEST:
CHANGING
PERCEPTIONS
THROUGH

10 city dwellers com-

pete in a series of chal-

lenges — physically,
mentally and socially.
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Continuing The Quest...
and Adventures
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Rationed food, [im-
ited water, mystery
quests and unex
pected twists; the
T0 Urbanites must
do what'it takes to
survive




